Every agency has one of those clients...
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I'll leave
you both
to it.

Jaxon — meet Mr. Devin.

Pleasure.

Full campaign. I want the real thing— You came to
Craft, quality, reach. no shortcuts. exactly the right
- }/___ place.
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Tell me about Oh, the audience
the brand — is... very motivated.
who are we Very hungry. That’s perfect. /™
= talking to?
-, ""h..‘\
5 -~
/4 7 <
"‘ /
—= \V/




o/ I think we're
going to do

great things
together.

Jaxon,
meet Mr. Devin —
real budget,

real vision.

Vibrant.

audience.

Personality-led.
Cuts through to a
very specific

Love it —
who's the target
demographic?

Pre-schoolers. / 5
It's a vaping line. ..I'msorry, \ 7
The cash is could you 7
all there. repeat that. /- .

No one has
said no yet.

I find that
encouraging.




Vaping. Marketed
to children. You
cannot be serious, Kiri.

The budget
covers payroll.
Weeks of it.

Find a way.
We survive first,
then we believe.




There has
to be a better
angle. There

Legal. Ethical.
And honestly?
Kind of brilliant.

ads. You're the

Wait. Toys. A
character line. His
face on the box.

Forget the

character.




I've heard
“different angle”
before. It usually

means you can’t
do the job.

The platforms
you need have
blocked the

audience you want.

That'’s policy, not
opinion.

product to that audience.

What you can sell them
is a line of toys based on
your character - because

I love it.
You understand
me.
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it done.
The
Monday Game
continues.




can still
explain it!
J'f"'a-___ _____ _.:} ()




